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Terms & Conditions  
AirAsia Travel Insurance “Battle of the Red” 
 

Organizer & Contest Period 
 

1. The Tune Protect “AirAsia Travel Insurance “Battle of the Red” Campaign (“Campaign”) is 
organized by Tune Protect Malaysia (“Organizer”, “We”, “Us”). The Campaign will commence on 
13th March 2024 at 12.00am (GMT +8) and ends on 7st April 2024 at 11.59pm (GMT +8) 
(“Campaign Period”). 

 
Eligibility & Campaign Mechanics 
 

2. The Campaign is open to all nationalities ("Eligible Customers”) 
3. To qualify for the campaign, Eligible Customers must purchase AirAsia Travel Insurance on Tune 

Protect AirAsia Travel Insurance website (tuneprotect.com/airasia) or by adding on the travel 
insurance via in-path during flight purchase via airasia website (airasia.com) during the campaign 
period. 

4. To qualify, the purchase of AirAsia Travel Insurance must be either one of the following plan ( 
LITE, PLUS, Annual, Domestic, Comprehensive Travel AirAsia, collectively to be referred to as 
the “Plans”), whichever that is applicable to individual country plan. 

5. Eligible customers may purchase more than 1 (ONE) policy and each successful purchase shall be 
eligible for 1 (ONE) chance to stand a chance to win the prizes. Group or Family purchase shall 
be entitled to one chance.  

6. Only 1 (ONE) winner will be selected throughout the campaign and will be entitled to 2(TWO) 
passes.  

7. Winners for these prizes will be selected after the campaign period ends through an online 
randomizer. The selection will only be based on successful completing payment and without any 
cancellation made during the campaign period or until selection of winner period. 

8. Prizes for the  winner are as follows  
 

Item Quantity 
Flight ticket & Accommodation for 3 days 2 night in Kuala Lumpur, Malaysia.  
(only applicable to winner that is travelling from outside Malaysia or out of 
Kuala Lumpur area). Total max limit: RM5000 

2 pax  

Exclusive invite to “Insight with the legend” Tune Protect Event  2 pax 
Meet and Greet with the legend during the match day 2 pax 
Ticket to watch the match on 27th April  2 pax 

https://www.tuneprotect.com/airasia
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Prizes Fulfilment  
 

9. Prizes will be awarded to winners from the pool of Eligible Customers who successfully purchased 
the qualifying product. 

10. If the winner declines the winning prizes, the Organizer will have the right to re-draw the next 
winner by the process of online randomizer again. 

11. We will endeavour to contact and distribute the prizes to the winners within 14 days after the 
Campaign Period once we have received all necessary details from the winners. Details include 
but is not limited to Name, IC, Telephone Number, Email and Policy Number. Prize fulfilment may 
be delayed in the event of any unforeseen or unexpected circumstances. We will contact the 
Winners at any time or by any mode of communication solely deemed necessary by Us.  

12. Prizes will only be awarded to Winners from the pool of  Eligible Customers who have completed 
payment successfully.  Any transaction failure will be deemed to be not valid. The Organizer will 
not be responsible for any failure to purchase successfully or spin the wheel for whatever reason 
during the Campaign Period. 

13. Prizes will be forfeited if the Plans purchased by the eligible customers is terminated within 30 
days of a successful purchase or before the Prize is sent out. 

14. The Organizer shall not be held responsible for any missing, damaged, delayed, lost, returned or 
uncollected prizes for whatever reason.   

15. The Organizer shall not be responsible nor be liable if the Eligible Customer’s contact details are 
not reachable or invalid. Eligible Customers are solely responsible to notify the Organizer via 
marketing@tuneprotect.com if they do not receive the prizes within 20 days after being 
contacted by the Organizer. All requests/claims after 20 days will not be entertained. 

16. All prizes are non-refundable, and not exchangeable for cash or any other benefits in kind.   
17. The Prizes must be taken as stated and no compensation will be payable if the winner is unable 

to use the Prize.  
18. The Organizer, its agencies, its affiliates and representatives shall not be liable for any damage 

relating and/or arising to the prizes or misuse of the prizes, or claims, liabilities, losses or damages 
arising out of or in connection with this Campaign.   

19. Winner shall be responsible for any additional costs, duties, taxes and/or other incidental 
expenses which may be incurred as a result of and/or related to their acceptance or use of the 
Prize.  

20. Other than stated as a prize, the winner(s) shall bear all other cost(s), arrangement(s),  last 
minutes cancellation(s) and/or any other arising expenses from/ as a result/ related to 
acceptance of the perusal of the Prize. 

 
Rights of Organizer  
  

21. The Organizer reserves the right to replace or substitute the prizes with other items of equivalent 
value without any notice to the customers.  

22. The Organizer reserves its right to cancel, terminate or suspend the Campaign with or without 
any prior notice and reason. For the avoidance of doubt, cancellation, termination, or suspension 
by the Organizer shall not entitle the Eligible Customers to any claim or compensation against 
the Organizer for any and all losses, damages, and/or costs suffered or incurred as a direct or 
indirect result of the act of cancellation, termination or suspension.   
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23. The Organizer reserves its right to vary, delete or add to any of these Terms and Conditions 
and/or substitute or change or replace the prizes from time to time without any prior notice. The 
Organizer retains the right to substitute the prizes with another of similar value in the event the 
original prizes offered is not available due to circumstances beyond its reasonable control.   

  
Personal Data Protection Act 2010 (“PDPA”)   
 

24. The Organizer reserves its rights to publish or display materials or information, including but not 
limited to the names of all Eligible Customers and/or participating persons for marketing, 
advertising, and publicity purposes in any manner it deems appropriate. By participating in the 
Campaign, the Eligible Customers and/or participating persons confirm that they have read, 
understood and fully accept Tune Protect’s Privacy Policy at www.tuneprotect.com/privacy-
policy    

25. By participating in this Campaign, Eligible Customers and/or participants are deemed to agree to 
be bound by the Terms and subject to the Conditions herein set out upon submission. The terms 
and conditions herein shall prevail over any inconsistent terms, conditions, provisions, or 
representations contained in any other promotional or advertising materials for the campaign. 
In the event of any inconsistency, conflict, ambiguity or discrepancy between the English version 
and any other languages version of these terms and conditions, the English version shall prevail 
at all times.   

  
Liability & Responsibility   

  
26. Tune Protect Group shall bear no responsibility for any damage, loss (including but not limited to 

direct, indirect and consequential loss), liability, injury or disappointment incurred or suffered by 
the customers with this campaign/promotion, the campaign/promotion of this promotion or the 
use of any prize, except for any liability which cannot be excluded by law (in which case that 
liability is limited to the minimum allowable by law).  

  
END 

 
 
 
 
 

http://www.tuneprotect.com/privacy-policy
http://www.tuneprotect.com/privacy-policy

